
The most recent low risk drinking guidelines1
 suggest that those who drink should aim to have at least 2 alcohol free 

days in any given week. This may well be the case for the physical consumption of alcohol however there is such a thing 
as a day free from alcohol exposure? A 2014 UK study highlighted: 

 

‘Alcohol imagery occurred in over 40% of broadcasts, most commonly soap operas, feature films, sport and comedies, 
and was equally frequent before and after the 9 p.m. watershed’.2 

 

Suggesting that children and young people may be influenced, in terms of consumption, by these frequent images.  Set 
yourself a task today and make a conscious effort to recognise your own exposure to alcohol on a daily basis…at the bus 
stop, on the side of a truck/bus, in the newspaper, on the TV, the radio, on social media, in the local shop, discussions 
with colleagues, in the supermarket , the litter in the streets, sports sponsorship…. The list is almost endless!!! 

 

There are strict guidelines applied to the advertising and marketing of alcohol in the UK including controls that seek to 
prevent advertisers targeting and appealing to young people. Despite this however the alcohol industry is working hard 
to recruit the next generation of drinker in many more imaginative ways.  

 

"The promotion of alcohol is an enormously well-funded, ingenious and pervasive aspect of modern life, trying to 
recruit new generations of drinkers and speaking for pro-drinking attitudes and heavy alcohol consumption." WHO, 2004 

 

We are not going to list these messages or promote brands that send out messages of success, glamour, the best way to 
relax, fun times and family occasions that are enhanced, improved or required to have alcohol to make them          
worthwhile. The reality for many of the families we support is very far removed from these images and often these   
clever social marketing campaigns can be an uncomfortable reminder of a significant other’s struggle in recovery with 
constant reminders of alcohol all around.  

Here are three social marketing campaigns from around the world that highlight some  of the realities associated with of 
alcohol misuse that you may not have seen: 

 

Finland—Fragile Childhood https://goo.gl/d6fUzx  The Orphanage:  https://goo.gl/wgkYcH 

South Africa: Breakfast for two: https://goo.gl/FtR1qi 

Caution!—Some may find the clips above disturbing 

Is there really such a thing as an alcohol free day? 

1—http://goo.gl/iE0xFE 

2—http://goo.gl/2LQcRw  
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